World of Biuegrass Exhibitor Kit—September 28-October 2, 2010 - Nashville Convention Center - Nashville, TN

EXHIBITOR

Face-to-face events have intrinsic benefits that are
unequaled in any other forum. Irreplaceable
human interaction and relationship building!

Rules & Exhibit Guidelines

Thanks very much for your interest in exhibiting at the World of Bluegrass events. Our goal is to make sure you have a positive experience
and your objectives for attending are achieved. To accomplish that, and through the input of prior exhibitors, we have established guide-
lines to make the best use of everyone’s resources and to fairly organize the opportunities and costs associated with exhibiting. When you
apply for use of space, you are agreeing to abide by these rules and guidelines.

PLEASE READ THIS DOCUMENT IN ITS ENTIRETY.
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To Secure Booth Space

Complete an Application for space and return to IBMA or contact Jill at jill@ibma.org or by calling our office at 888-438-4262.

We look forward to you being part of the most unique event in bluegrass!!

Terms

Exhibit management is hereby requested and authorized to reserve
space for exhibitors use at the IBMA “World of Bluegrass” events to be
held in The Nashville Convention Center in Nashville, TN (Business
Conference is Tuesday—Thursday, September 28-30, 2010 and/or Fan
Fest on Friday and Saturday, October 1-2, 2010) during the hours indi-
cated on the program agenda for the event. Exhibitor agrees to rent
space designated upon all terms and conditions stated herein for the
purpose of display and/or sale of products and services, and to pay all
designated rental fees provided herein. Exhibit space will be assigned
at the sole discretion of exhibit management and remains the property
of exhibit management. Exhibitor further agrees to man and maintain

their_exhibits during ALL exhibit show hours during their rental

period. Should the exhibitor move from or abandon their exhibit space
during the show open hours and/or before their rented term expires,
designated space returns to exhibit management for use at their discre-
tion.

No Suitcasing

“Suitcasing” is the act by suppliers who have not purchased booth
space of soliciting business, distributing literature or doing promotional
activities in the trade show aisles/floor or other public areas of the
events, in another company’s booth and/or representing their services
or soliciting conference participants for conflicting social or business
activities, without having purchased booth space. “Suitcasing”is a
violation of IBMA Exhibit Management Policy and may seriously affect
a supplier or vendors participation in future IBMA events. Please report
any violations to Exhibit Management.

Furnishings & Space Use

The World of Bluegrass Exhibit Hall is located within the Nashville Con-
vention Center (West Exhibit Hall) at 601 Commerce Street, Nashville,
Tennessee 37203 USA. Space types may be rented for the Business
Conference (3 days), Business Conference (1 day) or Fan Fest (2
days) dependent on availability of space requested.

No exhibitor shall assign, sublet or share space allotted without the
consent of the exhibit management. Services and/or supplies are the
exhibitor’s responsibility (beyond the provided items with the rental
cost) and all uses of space are confined to the actual limits of assigned
space.

“Island” Space: Space will be provided to exhibitor by exhibit man-
agement with a booth 1.D. sign, four 2'x 8'x 30’ skirted tables and eight
chairs. One (1) island space constitutes floor space of approximately
400 sq. ft (20'x20’) surrounded by aisles. No curtain backdrop or side-
rails are provided with island space.

“Single” and/or “Double” Space: Standard linear booth space
(“Single” = 10'x10” approx. 100 sq ft or “Double” = 20°x20’ approx. 200
sq ft) will be provided to exhibitor by exhibit management with an eight
foot high curtain back wall, dividing side rails, a booth 1.D. sign, one 2'x
8’ x 30” skirted table and two chairs (per 100 sg. ft of space).

“Tabletop” Space: Space will be provided to exhibitors by exhibit
management with a booth I.D. sign, dividing side rails, one 2’ x 8 x 30"
skirted table and two chairs. No backdrop curtain is provided with this
space. One (1) tabletop area constitutes floor space of approximately
60 sq. ft.
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Single Day Business Conference Exhibitor
Available Wednesday, September 29 ONLY

Have a product or service you want to tell folks about but can’t be there
all week? Become a single day exhibitor in a table-top booth space for
only $90.

Special Rules and Restrictions for the Single Day Exhibitor:

e You must be a registered attendee of the Business Conference to
take advantage of this offer. (attendance fee is NOT included in
$90 booth rental fee)

e  Strict set-up and tear-down times will be imposed on exhibitors.
Set-up Wednesday 8:30am-Noon. Tear-down Wednesday
5:30pm-7pm.

e Rental period is for Wednesday, September 29 ONLY. No layover
to Thursday or early set-up on Tuesday.

e  There will be no loading dock access granted to single-day exhibi-
tors. All items must be hand carried or carted in and out.

e There are NO client passes or guest passes available to single
day exhibitors. This includes additional booth workers or set-up/
tear-down assistance. Anyone wanting access to the exhibit hall
floor must be a registered attendee of the event. No Exceptions.

o Allrules for occupying booth space, security & liability, additional
services, cancellation and notices contained herein apply.

Booth Assignment

Booth assignments are made in priority to 1) sponsors of the event and
2) prior year exhibitors. Prior year exhibitors will have a 30 day reserva-
tion period to secure space with preference consideration for location or
configuration requests. New exhibitors will be offered best available on
a first come, first served basis after prior year exhibitors have been set.
Exhibitor space will remain open and for sale until show management
deems the hall “sold out.” Availability of certain booth types or exhibit
times may be limited.

Booth rental fees increase if paid after August 13, 2010. Contact IBMA
for rates. Inclusion in the conference program, on-site schedules and
printed materials may not be available to anyone securing booth space
after August 13.

Exhibit space will be assigned at the sole discretion of exhibit manage-
ment and remains the property of exhibit management. Any booth loca-
tion can be held in reserve for sponsors and VIP’s, thus show manage-
ment reserves the right to move your booth assignment from year to
year and locations are not guaranteed.

94%

Percentage of attendees whose overall objectives for attending World of Bluegrass were met or exceeded.

Source: 2009 World of Bluegrass Evaluation

Exhibit Pricing
Event Tabletop
6x10 / 60 sq. ft.
Business Conference Only $490
Fan Fest Only $490
Both Events $640
Wednesday Only * $90*

Single Double Quad
10x10 / 100 sq. ft. 10x20 / 200 sq. ft. 20x20 / 400 sq. ft.
$640 $1000 $1320
$640 $1000 $1320
$940 $1660 $2300
n/a n/a n/a

*No Registration fees or client pass are included in the Wednesday price. See complete rules for Wednesday exhibitors in this document.

Included with your Exhibitor Fees:

Two Client Passes for guest use (value $70)

One 7-day registration package to the World of Bluegrass events (value $340+)

Rental of the square footage area for the booth space for the rental period agreed upon
Clothed and skirted 8ft. table (number provided may vary according to booth size)

Skirted dividers and/or backdrop (may vary according to booth size)

Prices above reflect advance registration rates and discounts. If confirming exhibit space after August 13, 2010, contact IBMA for price quote and avail-
ability. A list of 2010 exhibitors will be posted to www.ibma.org in mid summer.
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Exhibit Hall Admittance

EXHIBIT HALL SECURITY PASSES will be attached to your official
conference credential. The Security Pass allows you access to the ex-
hibit hall during set-up, tear-down and times the exhibit hall is closed to
the public. If you do not have the Security credential on your name
badge — you WILL NOT be able to enter the exhibit hall when it is
closed, no exceptions. During set-up and tear-down periods—
attendees without the security credential may assist you with your booth
needs ONLY if they are accompanied by you. If you are bringing in non
security-credentialed folks to help you set-up or tear-down your booth
(from the loading dock ONLY—when the loading dock is OPEN)- YOU
ARE RESPONSIBLE FOR THEM and they are required to stay in your
booth area. No roaming the exhibit hall! People who do not have the
proper credentials, will be asked to exit immediately when loading dock
closes “open” period ends.

Security passes are limited to two to four per booth (depending on the
size of your booth space). They have been given to the main contact
person for the space and one or two of your “additional attendees” (paid
only). If the security pass has been given to the wrong attendee (not the
person who will need it most), you will need to see Jill Crabtree of the
IBMA staff for correction.

PLEASE be patient with security guards stationed at the exhibit hall in
these periods of being closed and set-up and tear-down times. |tis their
job to protect your stuffl Not letting people in the hall who do not have
the proper credentials is in everyone’s best interest to help ensure safety
and security of the items in every exhibitor's space. Guards are given
strict instructions by show management on what kind of credentials get
you in and what kind of credentials don’t. We appreciate your under-
standing.

Please see show management if there are any problems or concerns as
volunteers will most likely NOT have the answers you need.

The general CONFERENCE CREDENTIAL allows you entrance into
other convention activities and private functions. Convention credentials
are non-transferable and are the property of IBMA. Sales and/or swap-
ping of badges and misuse of the security pass are strictly prohibited
and the pass may be revoked if exhibit management rules are violated.

FAN FEST WRISTBANDS - On Friday, October 1 - the event becomes
Bluegrass Fan Fest. YOU MUST PICK-UP YOUR FAN FEST WRIST-
BAND to gain access to the Convention Center. Exhibitors should come
to the Exhibitor Check-in counter in the main registration area to pick up
wristbands. Your EXHIBITOR SECURITY PASS still gains you access
to the hall for set-up, tear-down, or when the exhibit hall is closed. All
the above security procedures apply but ticket checkers for the conven-
tion center are now looking for wristbands, not the conference credential.

e A security guard will be posted at the Exhibit Hall until 12 AM
(Midnight) each night. After 12 AM — NO ONE - Including exhibitors -
will have access to the exhibit hall until the following morning.

e Any exhibitor entering or exiting the hall when the exhibit hall is
closed will be asked to sign-in and sign-out along with recording any
items they are removing from the exhibit hall.

e  Exhibitors will be required to “Sign-in” until 20 minutes prior to ex-
hibit hall “OPEN” times YOU STILL NEED TO HAVE THE PROPER
SECURITY PASS TO GET INTO THE HALL BEFORE IT OFFICIALLY
OPENS. If you are the person assigned to “open” the booth — you must
make sure — prior to showing up at the Exhibit Hall doors — that you have
the proper credentials to enter when the exhibit hall is closed!

PLEASE MAKE SURE the security passes supplied to your company or
group have been given to the most appropriate people who will be re-
sponsible for set-up and tear-down.

The cost of making an initial face-to-face visit with a
potential customer through an exhibition lead is

82]5 compared to $1,039 without.

Source: Center for Exhibition Industry Research (CEIR), 2009

The “Client Pass”

Included in the cost of your booth — exhibitors receive:
e  One Full Attendee, 7-Day Registration Package
e Two Client Passes

“Client Passes” are provided in multi-day exhibitor packages. They
are intended for customers and clients who exhibitors wish to do busi-
ness with but are not registered for the events. ONLY TWO (2) CLI-
ENT PASSES COME WITH YOUR BOOTH. Additional client passes
can be purchased (limit of eight per exhibitor) but they MUST be pur-
chased in advance, prior to September 1. Client Passes WILL NOT
be available for purchase on-site at the IBMA events. You must pur-
chase in advance if you will be needing use of these special passes.
These passes are NOT good for luncheons, seminars, showcases,
after hours or any other Business Conference events.

If you are a Business Conference ONLY exhibitor - The cli-
ent pass may be used for any single day admission to the Exhibit Hall
ONLY during the Business Conference (Tuesday thru Thursday). It
does not grant admission to any other event during the Business Con-
ference schedule. It is a one-time entry for use on one single day of
your choice (Tuesday thru Thursday). Business Conference ONLY
exhibitors may not use the client pass for Fan Fest admission.

If you are a Fan Fest ONLY exhibitor - The client pass may be
used for a single day admission to Fan Fest. The printed client pass
(that will be in your packet at registration) must be exchanged at the
Exhibitor Check-in station (open Friday morning of Fan Fest) for a
single day wristband which grants wearer access to the Convention
Center that entire day. Fan Fest ONLY exhibitors may not use the
client pass for Business Conference admission.

If you are a Full Week exhibitor — You may choose which event
or days would best suit your need for the client pass. If not used dur-
ing the Business Conference, bring the un-used pass to the Exhibitor
Check-in counter at Fan Fest (located in the main registration/ticket
check area) and exchange the client pass for the single day admis-
sion to Fan Fest.

If you are a Wednesday Single Day exhibitor—Client Passes
are not part of your exhibitor package and are not available for pur-
chase.

CLIENT PASSES ARE NOT SECURITY PASSES AND WILL
NOT BE ACCEPTED BY THE SECURITY GUARDS AS SUCH.
Client passed must be surrendered when used.
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Installation & Removal

Prior permission of exhibit management must be obtained before
using any fastening devices to attach items to floors, backdrops, side
partitions or parts and supports of the exhibit space. At the desig-
nated time(s), Exhibitor shall be allowed to move equipment or materi-
als into the assigned space and shall surrender the exhibit premises
in as good condition as when exhibitor took possession. Exhibit Man-
agement reserves the right to discard any materials remaining in ex-
hibit space or vendor area after designated tear down times (Friday,
Oct 1, 7:30 am for Business Conference only exhibitors or Sunday,
Oct 3, 10:00 am for Fan Fest exhibitors) and exhibitor may be respon-
sible for any additional fees or expenses incurred in the removal of
such.

45%
Percentage of attendees who develop an emotional
connection with a brand after interacting with it

at a trade show.
Source: Exhibit Surveys, Inc. 2007

Loading Dock

Entrance to the loading dock is off 5th Avenue between the Nashville
Convention Center and The Ryman Auditorium.

Multi-day exhibitors will have access to the exhibit hall floor directly
from the loading dock for specified move-in and move-out times noted
in the schedule.

A limited number of vehicles are allowed on the dock at one time. De-
pending on the demand for loading dock use, you may need to wait
until other vehicles clear before you will be allowed in. When you are
finished unloading your vehicles, you will be asked to move to regular
parking facilities immediately. Before setting up your booth! There
is no permanent or overnight parking availability on the dock. You will
be required to find alternative parking for your vehicles. All vehicles are
required to be off the dock 15 minutes prior to closing times noted.

If you choose not to use the loading dock OR will be moving in or out
while the loading dock is closed — you are welcome to use personal
carts, hand carry items, or use the assistance of Bellmen from the Ren-
aissance Hotel. Please tip appropriately if using these professionals for
assistance. Labor and shipping needs can be coordinated with Free-
man, your exhibit service provider, prior to or during the events.

Storage

Exhibitor storage on the trade show floor is limited and should be con-
fined to your booth area. Additional storage areas can be coordinated
but are limited and will be made available on a first come first served
basis. Supplemental storage areas are locked and will have limited
access. See show management if additional storage provisions need
to be coordinated. IBMA does not accept responsibility for any lost or
damaged property.

Exhibit Hall & Loading Dock Schedule

» Monday 9/27/10
8:00am - 7:00pm  Registration Open

» Tuesday 9/28/10

7:00am—11:30am Business Conference Exhibitor Set-up
7:00am—11:30am Loading Dock Open

10:30am — 11:15am Exhibitor Orientation—location TBA
Noon - 6:30pm  Exhibit Hall Open

» Wednesday 9/29/10 (No Dock Access)
8:30am —Noon  Single Day Exhibitor Set-up
12:30 - 5:30pm  Exhibit Hall Open
5:30pm - 7:00pm  Single Day Exhibitor Tear-down

» Thursday 9/30/10

1:00pm - 4:30pm  Exhibit Hall Open

4:30pm-7 pm Loading Dock Open

4:30pm-7pm Business Conference ONLY tear-down- Your help
in completing tear down during this time is much appreciated. Fan
Fest exhibitors, when your booth space is empty, you may begin set-
up until 7pm with the proper security credentials. All access to the
exhibit hall will end at 8pm on this night only. Convention Center will
close to all traffic at 8pm.

» Friday 10/1/10

7:00am Exhibitor Check-in Open

7:00am - 10:30am Fan Fest Exhibitor Set-Up

7:00 am - 10:15 am Loading Dock Open

7:30 am All Conference Only Exhibitors must be com-
pletely moved out of your space by 7:30 am—No Exceptions!
10:30am — 7:00pm Exhibit Hall Open

» Saturday 10/2/10

10:30am — 7:00pm Exhibit Hall Open
7:00pm — 10:30pm  Exhibitor Tear Down

7:00 pm - 10:30 pm Loading Dock Open

» Sunday 10/3/10 (No Dock Access)
7:00am — 10:00am  Exhibitor Tear Down

All items must be removed from the exhibit hall no later than 10 AM
on Sunday, 10/3/10.

ALL TIMES AND FUNCTIONS SUBJECT TO CHANGE WITHOUT
NOTICE
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Services & Utilities

Freeman of Nashville is the official exhibit contractor for the World of
Bluegrass. A separate exhibitor kit will be sent to all confirmed exhibi-
tors in July/August. It will include necessary forms for securing and
paying for additional furnishings, electrical, phone or internet utilities,
shipping and receiving needs and more. However, exhibitors are not
required to use Freeman for move-in, set-up or dismantle of their
booth space.

In the Freeman exhibitor kit—please note that services for additional
or special furnishings, carpet and shipping & receiving are coordi-
nated through and provided by Freeman.

Utility needs such as electric, phone or internet access are coordi-
nated and provided through the Nashville Convention Center.

All above mentioned services must be paid directly to the provider and
are not provided for in your booth rental fee and are not the responsi-
bility of IBMA.

You may be able to secure these services on-site but increased show
rates will apply. Discounts are available for securing in advance of
show. Deadlines for advance rates will be noted in exhibitor kit.

97.5%

of attendees visit the exhibit hall.

60%

of attendees conduct some or a significant
amount of business.

Source: 2009 World of Bluegrass Evaluation

Sacurity & Liability

Security will be on the premises during installation and removal of exhib-
its and until Midnight each night (8pm on Thurs. Sept 30); however, the
exhibit management, service contractors, staff and directors of any of
the same are not responsible for vandalism, theft, fire, accident, or dam-
age to exhibitor property. Upon acceptance of this agreement and by
participating in the events, the exhibitor assumes complete liability re-
sulting from personal injury or property damage caused by equipment
operated within his/her display area and agrees to maintain necessary
general liability insurance coverage for such operation and display within
that area. Exhibitor also understands that proper Event Registra-
tion ID and Exhibitor Security Credentials are required to gain ac-
cess to exhibit area. Exhibitors will ONLY have access to loading
docks during designated set-up and tear down times. THERE WILL BE
NO USE OF LOADING DOCKS PERMITTED WHEN THE SHOW IS
OPEN. See Loading Dock Schedule for full details on access periods.

Restrictions on Merchandise Sales

Vendors/Exhibitors are not permitted to sell, advertise, promote or dis-
tribute any merchandise, including audio and video recorded product in
all formats, in or about the conference/festival venue which bears any
Artist's name and/or likeness scheduled to perform on stage at the
event until the day following any such Artist’s scheduled final perform-
ance(s), without expressed written permission of such artist.

Any Vendor/Exhibitor whose primary purpose at the event is to sell
wearable items (clothing, t-shirts, hats, etc.) directly to attendees is not
permitted. The sale or distribution of wearable items as promotional or
non-primary functions of a Vendor/Exhibitor space is allowed.

Vendors/Exhibitors shall be individually responsible for any taxes, fees,
licenses and/or other permits which might be required for the sale or
exposition of their products or services.

To minimize sound conflicts, IBMA does not allow full performances or
jam sessions within booth space in the exhibit hall. Amplification of any
sound designed to be heard beyond a single booth is strongly discour-
aged. Instrument demonstrations are expected but sound levels
should be kept to a minimum and should not disturb neighboring exhibi-
tors. Sessions that disturb neighboring exhibitors will be asked to dis-
band.

In General

e Smoking is not allowed inside the Nashville Convention Center.
An outdoor smoking terrace can be found on the upper level of the
Nashville Convention Center.

e Sound and sight displays must not interfere with other exhibitors.
See Sound Issues clause in this document.

o Aisle passages must be kept clear at all times to allow traffic flow
through the aisles.

e Posting of flyers, posters or other signs on the walls of the Nash-
ville Convention Center or Renaissance Hotel is strictly prohibited.
Items will be removed immediately and parties will be responsible
for any damage to surfaces. A general “posting” bulletin board is
available near registration on the upper level of the Nashville Con-
vention Center.

e There is a business center accessible to all event attendees lo-
cated on the lower level of the Convention Center. Fees will apply
for services
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Attendee Conference Pricing & Fan Fest Tickets

If you have additional employees or partners who plan to attend the show, all regular registration rates and ticketing procedures apply.
The entire convention center is a ticketed area. ANYONE wanting access to the exhibit hall, seminars, after hours or other events taking place in the

Convention Center must be a registered attendee of the events.

Business Conference & Full Week Pricing

IBMA Grass Roots amd
Professional Members Non-Members
7 Day Early Bird (pre 7/7) $340 $440
7 Day Advance (pre 8/14) $390 $490
7 Day Gate $440 $540
Single Day Early Bird (pre 7/7) $115 $150
Single Day Advance (pre 8/14) $130 $165
Singe Day Gate $150 $180

** Youth rates for under 16 are available. Log on to www.ibma.org for pricing.

New this year—attendees may purchase a Music Pass. The mu-
sic pass is a week-long pass that grants admission to the MUSIC
events. These include the official IBMA showcases that take
place each evening (Monday thru Wednesday), “After Hours”
showcase events that take place each evening (11 pm to 2 am)
and a 3 day ticket to Bluegrass Fan Fest (Friday thru Sunday).

The Music Pass does not grant access to ANY Business Confer-
ence activities except showcases. It is not good for seminars, key
note, meal functions, exhibit hall admittance (business confer-
ence) or any other activities listed in the Business Conference
schedule.

The Music Pass is available for $140.00 until 9/10 to IBMA mem-
bers. .

International Bluegrass Music Awards
Thursday, September 30 - 7:30 pm

Don’t miss the 21st Annual International Bluegrass Music Awards
Show hosted at the historic Ryman Auditorium

Award Show tickets are NOT included in any registration pack-
ages or pricing. Tickets to this show must be purchased sepa-
rately.

Premium Tier  Regular Tier
Seating Seating
Lifetime IBMA Member $90 $55
IBMA Members $100 $60
Non-Members $110 $70

Fan Fest Ticket Pricing

IBMA Members  Non-Members
3-Day Early Bird (pre $65 $80
7131)
3-Day Advance (pre 9/4) $75 $90
3 Day Gate $95 $95

** Single day and Student Rated tickets will be available at
the gate—day of show only. Log-on to www.ibma.org for
pricing.

Business decision-makers agree on the importance
of trade shows and in-person events to:

80’ 8t/

61’ 63%

2007 | 2005 2007 | 2005

Generate Qualified
Leads

Build Brand Image

Source: American Business Media/
Forrester Research 2008

Cancellation Policy

Written cancellation for exhibit space received on or before August
13, 2010 will receive a full refund minus a 20% processing charge
of all fees paid or $50, whichever is greater. Exhibitors who fail to
cancel before August 13, 2010 or fail to attend are liable for the
ENTIRE FEE. Refunds require a request in WRITING to show
management.
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Program Advertising

Ad space is available in the Official Business Conference Program and
the post event 2011 Directory. Whether you're an exhibitor needing to
drive traffic to your booth or private function, a performing artist or label
needing to capture everyone’s attention or simply need your message to
be seen by the bluegrass music industry, your advertisement makes
sure your message is in everyone’s hands.

Conference Program—distribution - 2000

This 100+ page book goes to all registered attendees of the Business
Conference and features complete details on events, schedules, per-
formances, exhibitor info and more.

2011 Directory—tistribution = 1000

This is the annual phone book and desk reference published for our
industry. Itis sent to all 7-day registrants automatically and is available
for sale throughout the year. Set-up in a white pages / yellow pages
format, this is an easy and widely used desk reference.

Conference 201 Both

Program Directory Publications
f,“”zpfﬁ’g) $330 $330 $600
gﬂ'f;age $170 $170 $310
8‘;",‘;5;;’ ge  g115 $115 $200

Ad deadline is Monday, August 8

Contact Jill at jill@ibma.org for ad submission.

e  Camera ready artwork and payment must be submitted by deadline
Clearly specify in which publication the ad(s) should be placed.
Submit electronically in hi-res TIF, JPG or PDF format

All ads are Black and White

No film or PC files accepted

To Secure Booth Space

Complete an Application for space and return to IBMA or contact
Jill at jill@ibma.org or by calling our office at 888-438-4262.

We look forward to you being part of the most unique event
in bluegrass!!

Event Sponsorship

With hundreds of companies and groups vying for attention, the key is to
have your message stand out. They highest level of recognition is to
become an Official Sponsor and add “marquee” value to your promo-
tions—before, during and after the events. Sponsor packages can be
customized to your promotional needs and may include such things as:

o  Extensive branding within national and international ad-
vertising for the events (reaching millions!)

e  Broadcast advertising to millions of consumers during the
IBMA Awards

e  On-Site name presentation to heighten brand awareness

during the events

Premium exhibit space

Program advertising

Attendee registrations

Hotel accommodations, or

A long list of other options too numerous to list here.

Several packages are available and may range from $2500 to $20,000.
Contact Dan Hays at danh@ibma.org for more details and let us design
a package that meets your needs.

After Hours Showcases

One of the most successful components of the events is the after hours
hospitality and showcase presentations. Over 250 shows were pre-
sented last year by multiple companies and groups, making a virtual
showcase row where attendees have easy access to visit, do business
and check out talent.

If you are interested in being a host—you must complete an application
and request for space. You can find the application and all the guide-
lines and details for being a host at www.ibma.org or contact Jill at
jill@ibma.org.

If you are interested in playing in after hours rooms, you must contact
and coordinate directly with hosts to secure those appointments. 2010
Hosts will be listed on the website as they are confirmed but that will not
take place until July/August, 2010. Visit www.ibma.org to find more
information on how best to make contacts with potential hosts.

FACE TIME. IT MATTERS.

Face-to-face meetings build trust and relationships and provide a human connection that powers business
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