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CELEBRATEðSEPTEMBER IS WORLDWIDE BLUEGRASS MUSIC MONTH!  
 
September is just around the corner, so members of the bluegrass industry and community around the world will be 
making plans to celebrate Worldwide Bluegrass Music Month. Give a bluegrass CD to a friend, invite someone to a 
live bluegrass concert or jam session, give your son or daughter a banjo lesson, stage a bluegrass performance in a 
place that will introduce new audiences to the music, make a presentation about bluegrass at a local school or civic 
group, take a luthier to lunch, write a thank-you letter to your favorite bluegrass DJ, event producer, songwriter or 
journalistðand also make a point to thank the person who taught you that first G chord.  
 
Bill Monroeôs 100th birthday is also coming up soon on September 13, 2011, so itôs time now to start   (...cont. on page 2) 
 

mailto:nancyc@ibma.org
http://www.ibma.org
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CELEBRATE ...continued from page 1  

other means.ò   
 
One way members in the U.S. can help celebrate both Monroeôs upcoming birthday and Bluegrass Music Month is to join 
together as a community to support the Bill Monroe postage stamp campaign. Subjects of U.S. postage stamps must 
have been deceased for 10 years, and Monroeôs 100th birthday year seems an especially appropriate time for a stamp to 
be issued in his honor. Following are some reasons for a Big Mon stamp that you may want to include in your letter to 
Terrence W. McCaffrey, Manager of Stamp Development, in Arlington, Va. For more details and points to include in your 
letter, go to www.billmonroestamp.org. 
 
ððððððððððððððððððððððððððððððððððððððïððððððððððððððð 
GET LOW MOVIE TO FEATURE BLUEGRASS & ACOUSTIC MUSIC  
 
In the tradition of O Brother, Where Art Thou? and earlier films like Bonnie & Clyde and 
Deliverance, the latest mainstream movie to feature bluegrass and acoustic music in its 
score is Get Low, which hit theaters across the country on July 30.  
 
Starring Academy Award winner Robert Duvall, Golden Globe winner Bill Murray, Academy 
Award winner Sissy Spacek and Lucas Black, the film is based on the true story of Felix 
ñBushò Breazeale, a Tennessee recluse who planned his own funeraléwhile he was still 
alive and could enjoy it. To draw a crowd, Felix sold lottery tickets offering his valuable plot 
of land as the prize, and the ploy worked. The ñliving funeralò commanded national atten-
tion and in the end it was said that an many as 12,000 ñmournersò from at least 14 different states showed up on June 26, 
1938, including a Life Magazine photographer and major newspaper reporters, to pay their respect to Breazeale.  
 
Rounder Records released the soundtrack album from the movie on July 27, which includes cuts from Alison Krauss, The 

Steel Drivers, Jerry Douglas, Douglas with Stuart Duncan, Douglas with Edgar Meyer and Russ Barenberg, and more.  

 

ððððððððððððððððððððððððððððððððððððððððððððððððððððð 

 
DO YOU HAVE A FRIEND OR BUSINESS COLLEAGE WHO SHOULD BE A MEMBER OF IBMA?    
 
A BIG THANK YOU to the following members have recruited new members this past month: Brand New Strings, The 
Chapmans, John Eberle, Douglas J. Freeman, Richard Gelardin, Peter Langford, Charles Lewis, Jess Norburg, Brian 
Smith, Darrell Webb. 
 
To join IBMA today, call 615-256-3222, 888-GET-IBMA or go to www.ibma.org and click ñMember Services.ò 

 

Nine-time IBMA Entertainer of the Year Del McCoury and his wife, 
Jean sign a petition to request a U.S. postage stamp honoring Bill 
Monroe. (photo by Katy Daley) 

planning now how your band, your radio show, your bluegrass 
association or your bluegrass-related business will celebrate all 
year long. In fact, you may want to celebrate from September, 
2010 ï September 2011! 
 
IBMA member Bob Wolff originally envisioned and created 
Worldwide Bluegrass Music Month in May, as a grass roots 
movement in 1988. With the encouragement of a group of blue-
grass record label reps and Mr. Wolffôs blessing, the decision 
was made last spring to shift the celebration to September, to 
capitalize on media attention surrounding the IBMA Awards, 
World of Bluegrass events and Bill Monroeôs birthday. The 
goals remain the same, according to IBMA Executive Director 
Dan Hays: ñto further encourage a grassroots effort to celebrate 
the music and build new audiences, bring broader media cover-
age, and assist the industry in exposing the music for sale at 
retail, at live events, through broadcast exposure and  

 

http://www.billmonroestamp.org
http://www.ibma.org/
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virtuoso. Brown first came to national prominence when she was asked by Alison 
Krauss to join her band, Union Station in 1989. Prior to that, she performed extensively with fiddler Stuart Duncan and occa-
sionally with artists in the West like Vince Gill, Byron Berline and John Hickman. 
 
After Harvard and UCLA, MBA degree in hand, Brown went to work as an investment banker. Her solo album, the GRAMMY-
nominated Simple Pleasures, marked her return to composing and recording music. A three-year stint with AKUS and a year 
serving as band leader for Michelle Shocked was followed, and Alison was named Banjo Player of the Year by IBMA in 1991.  
 
In 1995 she put her financial background to work, founding Compass Records with her husband, Garry West. Celebrating its 
16th anniversary in 2010, the Nashville-based, internationally known Compass Records Group has a catalog of over 600 
roots music releases across the Compass Records, Green Linnet, Mulligan Records and Xenophile catalogs.  
 
Brown tours internationally with the Alison Brown Quartet, and her discography includes four releases on Vanguard Records 
as well as six on the Compass Records label, including The Company You Keep (March 2009).  
 
Opportunities for bluegrass music --- 
Utilizing the internet effectively is one of the biggest opportunities available today to promote bluegrass music, Brown be-
lieves. ñI think the way forward for artists and record labels is through building a community of fans for their music,ò she says. 
ñWe have social networking tools now that we didnôt five years ago that are a very viable way for bands to do this. 
 
ñThis notion of community is something that is very easy for people in bluegrass to embrace because itôs already so much a 
part of the culture of the music,ò Brown adds. ñOne of the great joys of bluegrass is that it draws together the artists, the fans, 
the amateur players, the luthiers, the festival promoters, etc. in a way I havenôt seen in other genres.  So, we have an advan-
tage in bluegrass since the community infrastructure is already there, and the concept is so much a part of the ethos of the 
music.ò 
 
Challenges for bluegrass --- 
ñI remember when I was growing up in San Diego in the ó70s, how exciting it was to find any bluegrass records in stores,ò 
Brown recalls.  ñThat changed a lot in the 1980s and ó90s, when bluegrass gained access to more and more lifestyle accounts 
at retailðplaces like Borders, Barnes & Noble and Tower Records. Now that some of these places are gone, how do we keep 
our music at retail? What will óretailô be five years from now, and how do we keep our music visible to the consumer?   
Brown is actively involved with an IBMA group of leaders in the record label constituency who have been exploring ways to 
work together.  ñAs label leaders in the bluegrass industry, weôve been looking at different things we can try to do with retail-
ers so that bluegrass will get its share of the remaining shelf space,ò she says. ñOne of the things we worked on this year was 
moving Worldwide Bluegrass Music Month from May to September to coincide with World of Bluegrass and the IBMA Awards 
Showðthe time of the year when the national spotlight shines brightest on the music. Our hope is to work with brick and mor-
tar retailers as well as digital accounts to create programs for bluegrass during this time and the results seem encouraging.  
We just learned that Baker and Taylor, a large one-stop distributor, moved their annual bluegrass program to September to 
coincide with World of Bluegrass. I believe that if we can all lock arms and work together, weôll have the most impact.ò 
 
Opportunities for IBMA --- 
After four years on the IBMA Board of Directors, Brown says she is impressed by the professionalism of the leadership of the  
                                                                                                                                                                     ...continued on page 4  

 

Alison Brown  

BlLUEGRASS MUSIC AND IBMA ðA LOOK TOWARD OUR FUTURE: A CON-
VERSATION WITH COMPASS RECORDSô ALISON BROWN  
 
By Nancy Cardwell 
 

In articles published during the past few months in honor of IBMAôs 25
th
 anniversary, 

weôve examined the goals weôve accomplished as a bluegrass music trade associa-

tion and a music community. Through the end of the year weôll chat with a dozen in-

dustry leaders about what the future may holdðfor IBMA, as well as for the music 

itself. We hope youôll add your thoughts on our membership listserv, IBMA-L or on 

our Facebook page. Thanks for joining the team to support bluegrass music through 

your membership in IBMA, and we hope to continue working with you for the next 25 

years!    

 

Alison Brown  has achieved success in many areas: a Harvard graduate, record 

label co-founder and owner, mother, and the role most people know her in: banjo 



 

4 

A LOOK AT OUR FUTURE, Conôt.  
 
the leadership of the trade association. ñThe love of the music that guides everything IBMA does is so evident,ò Brown 
says. ñIôm excited about the possibilities of building on the grassroots initiative the board is working on now,ò she notes, in 
reference to plans in the works now to re-vamp IBMAôs web presence and membership programs to be of even more use 
to the industry and of more interest to fans. ñIBMA is a perfect place to help corral and give a virtual destination for blue-
grass fans around the world.ò  
 
Challenges for IBMA --- 
Like most businesses and organizations in the current recession, Brown sees finances as a continuing challenge for IBMA. 
ñSpeaking as the treasurer of IBMA, Iôm very acutely aware how much our financial health as a trade association depends 
on World of Bluegrass and the Bluegrass Fan Fest,ò she observes.  ñSo I think this is the time for people who love blue-
grass music to show their support for an organization that I believe has done great things to promote bluegrass music and 
give it a real commercial viability in the industry.ò 

 

Trends & New Developments in the next 5 -10 yearsð 

Looking down the road into the next decade for both IBMA and the bluegrass genre, Brown says, ñThe thing I see that I 

love so much are all the kids out there playing bluegrass music so well. When I was growing up, I knew just a handful of 

other kid playersðStuart Duncan and a few others. It was nothing like all the teens and college age musicians now who 

are playing at such high levels. I think programs like the Strings Program at Berklee are great for bluegrass and for helping 

to cultivate the next cop of virtuoso pickers. Itôs really fantastic, and I think the future of bluegrass music is in good hands.ò 

 

Sam Bush  

ðððððððððððððððððððððððððððððððð 
SAM BUSH TO DELIVER IBMA KEYNOTE ADDRESS  
 
Legendary mandolinist and band leader Sam Bush will deliver the key-
note address at the International Bluegrass Music Association Business 
Conference on Monday, September 27, 2010. The 100th birthday of Bill 
Monroe, widely recognized as ñthe father of bluegrass music,ò is Septem-
ber 13, 2011. Bush will talk about what that milestone means to the blue-
grass music community and industryðand how we might best celebrate a 
century of Monroeôs influence in the world of music, among other things. 
 
The theme for World of Bluegrass 2010 is ñFace TimeðIt Matters,ò be-
cause these seven days are about the relationships folks who care about 
and work in the business of bluegrass music build and keep for a lifetime. 
IBMA events are where artists, DJs, journalists, talent buyers and fans 
interact and share new music. Itôs where merchandisers and luthiers un-
veil new products and instruments, as well as meet artists who will en-
dorse their products. Itôs also where everyone in the industry meets to 
sharpen and share their professional skills. Grammy Award winning multi-
instrumentalist Sam Bush doesnôt seem old enough to be a musical leg-
end, but he is.  Known as ñthe King of Newgrass,ò Bush has been hon-
ored by the IBMA and the Americana Music Association numerous times. 

ñItôs overwhelming and humbling,ò Bush says of the Lifetime Achievement Award he received in 2009 from the AMA. ñIt 

goes along with the title cut of my new album, Circles Around Me, which basically says, how did we get this far? In my 
brain Iôm still 17, but I look in the mirror and Iôm 57.ò 

 
But honors are not what drive him. ñI didnôt get into music to win awards,ò he says. ñIôm just now starting to get some-

where. I love to play and the older I get the more I love it. And I love new things.ò   

 
Bush is one of the key mandolinists of his generation to influence others learning to play ---the same way he idolized Bill 

Monroe and Jethro Burns when he was growing up.  ñIf Iôve been cited as an influence, then Iôm really flattered because I 
still have my influences that I look up to,ò Bush says. ñIôm glad that Iôm in there somewhere.ò 

 
Heôs being humble, of course. Bush has helped to expand the horizons of bluegrass music, fusing it with jazz, rock, blues, 

funk and other styles. Heôs the co-founder of the genre -bending New Grass Revival and an in-demand musician who has 

played with everyone from Emmylou Harris and Bela Fleck to Charlie Haden, Lyle Lovett and Garth Brooks.  
 
                                                                                                                                                                                                 ...Continued on page 5  




